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Introduction
“What do you need to start a business? Three simple things: know your product better than anyone, know your customer, and have a burning desire to succeed.” A famous quote by Dave Thomas who was a very successful businessman as well as a great philanthropist as he was trying to explain what it takes to start a new business and ensure that the business is a success. One of the most significant ways of making the world a better place is through entrepreneurship since it is a way of unlocking the human potential, thus having an immediate impact on individuals and the extended society. This paper will, therefore, explore the different opinions that different authors have on new businesses and how to be more successful in the world of business. 
Nastor, J., (2015). Hack the Entrepreneur. CreateSpace Independent Publishing Platform.
In this book, the author focuses majorly on five big ideas. The first one is moving from being a consumer to being a producer. The author points out that in business, there are lows, and we should enjoy them because they make highs much higher. According to the writer, to make it in the market, one needs to understand their competitors better than they know themselves. The author also talks about the idea of being proud of creating something out of nothing, even if it does not make a lot of money; it is given the value it deserves.  Nastor strongly believes that entrepreneurs are not born but created through mindset determination and willingness to work hard, and businesses require individuals who acknowledge their shortcomings with humility and courage. To be successful in business, you don't have to have more resources or outsmart your competition. You have to outwork them.

Kennedy, D., (2018). Magnetic Marketing. Forbes Books.
The book is all about how to affordably and reliably attract an abundance of your clients, ideal prospects as well as customers. These three sections are vital in starting and ensuring a business’ success. Kennedy views all frustrations and internal problems in business today are due to a poor marketing system. There needs to be a sufficient and constant flow of people with who the value of money is exchanged in business. The author further addresses the crucial questions that help kick-start the process of finding and creating a unique selling proposition, the marketing mistakes as well as the key areas required in a marketing system and their functions. The magnetic marketing triangle is made up three building blocks; media, market, and message. Walt Disney says that 'the way to be successful in marketing is to do so well that people can't resist telling others about you.'
Gerber, M. (2013). The E-myth revisited. [United States]: Primento Digital.
Gerber believes that the people who are exceptionally good in business are not so because of what they know but because of their insatiable need to know more. The business will only give you what you want if you are willing to embrace change. The author suggests that everybody who goes into business is actually three-people-in-one; the manager, the entrepreneur, and the technician, and each of them play an essential role in ensuring the success of the business.  He further explains the various phases of a business, primary aims and strategic objectives, management strategy, marketing, and system strategy.
Tracy, B. (2017). Eat That Frog. La Vergne: Mango Media.
The book can be summarized in three simple sentences; the 'frog' in the book is your biggest, most important task and if you have two frogs, eat the 'ugliest' one first and finally if you have to eat a frog, don't procrastinate it. The author points out that the key to reaching high levels of performance and productivity is through tackling the vital tasks first. An entrepreneur needs to think about their goals and review them daily and take action on the most crucial task to accomplish the most important goals at the moment. The ability to choose between the important and the unimportant is the critical determinant of your success in work and life.
Heath, C., & Heath, D. (2010). Switch. New York Times.
This book, just like Gerber's talks about change and change often fails because the emotional and the rational side, can't cooperate long enough for the desired change to occur. The change also fails because of our surrounding environment. The authors believe that for change to occur, the rational side needs to be directed, the emotional side motivated, and the path shaped. Change is not easy, but with the right framework, it becomes easier.
In conclusion, all these books bring out various ideas on venturing into business. The authors have different creative ideas that entrepreneurs can embrace and bloom in business. There are significant areas that need focus in every industry and risks that need to be taken. They all believe that entrepreneurs need to efficiently manage resources, embrace change, know their market and customers.





